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Rvinis turizmis perspeqtiva saqarTveloSi
qeTevan qajaia

stu-s asistent-profesori

reziume

daaxloebiT oTxi welia, rac mTel msof-
lioSi Rvinis turizmis bumi daiwyo. Rvinis 
mwarmoebel nebismier qveyanaSi cdiloben, rom 
sakuTar Rvinis qarxnebsa Tu patara marnebSi 
moawyon iseTi infrastruqtura, sadac turis-
tebs Rvinis garda sxva mniSvnelovan momsaxure-
basac SesTavazeben (garToba, RvinosTan dakavS-
irebul procesebSi Cabma, rTvelSi monawileoba, 
Rvinis dawurva, kerZebisdegustacia da sxv.). 
am kuTxiT saqarTvelos upiratesoba ucxoeli 
Rvinis eqspertebis azriT isaa, rom saqarT-
veloSi SemorCenilia tradiciuli meRvineoba, 
arsebobs qvevris kultura da is, rom Rvinis 
kultura saqarTveloSi mosaxleobis yovel-
dRiur cxovrebasTanaa Serwymuli.

gansxvavebuloba, romelic qarTul Rvinosa 
da meRvineobas gaaCnia, aSkaraa da ucxoelebi 
amas yovelTvis did yuradRebas aqceven. gan-
saxvavebuli niSis povna ki konkurentul upi-
ratesobasac niSnavs. mTavaria, xelisuflebam 
es upiratesoba xelidan ar gauSvas da dainter-
esebul damwyeb fermersa Tu glexs SesTava-
zos xelSewyobis iseTi programa, rac araerTia 
agrarul seqtorSi. Cven msoflio konkurenciaSi 
garkveuli upiratesobebi ukve gagvaCnia, rad-
gan aRar aris sakamaTo, rom Rvinis tradiciuli 
kultura saqarTvelodan daaiwyo da qvevris 
mistikac Tavis rols TamaSobs. saqarTveloSi 
ukve arseboben infrastruqturulad ganvi-
Tarebuli kompaniebi, Tumca es mxolod mcire 
nawilia imisa, risi SesaZlebloba da potencial-
ic arsebobs.

sakvanZo sityvebi: Rvinisturizmi, qvevris 
Rvino, tradiciuli meRvineoba, Rvin-
is eqsporti, gaeros turizmis msoflio 
organizacia,agraruliseqtori

Perspective of wine tourism in Georgia

Ketevan Kajaia 
Summary

It`s about four years, that world-scale wine boom has 
started. Every wine-producing country tries to arrange such 
infrastructure through wine plants or in small wine-vaults, 
that will offer tourists not only wine, but other relevant ser-
vice as well (joy, involvement in wine-related processes, 
involvement in vintage, trample the grapes, degustation of 
dishes, etc.). In this scope, the Georgia`s advantage among 
other countries is, that here is left the traditional winery, 

here exists the pitcher culture and the winery culture in 
Georgia is merged with people`s everyday life.

Georgian wine and winery has its specificity. It`s obvi-
ous and foreigners always pay huge attention to this issue. 
To find a different mark means a competitive advantage. 
It`s important, that authority not to leave this advantage 
without attention and to offer to beginner farmers such 
supportive program, that are numerous through agricultural 
sector. We already have some kind of advantages in global 
competition, as it`s not doubtful any more, that wine tradi-
tion culture has started from Georgia and pitcher`s mystic 
also plays its role. In Georgia already exist the companies 
with developed infrastructure, though this is a small part of 
a huge potential, which actually exists.

Keywords: Wine tourism,  pitcher wine, traditional 
winery, Wine export,  UN tourism world organizationA-
gricultural sector

RvinisturizmimsofliosmravalqveyanaSiwar-
matebulbiznesad da sakuTarikulturisdemon-
strirebisefeqtursaSualebadiTvleba. magali-
Tad, birmulmavenaxma, romelic 1997 welsbert-
morsbaxmadaaarsa, mianmasyovelwliuradaTa-
sobiTturistiSesZina. ”stelenboSisRvinisgza” 
kisamxreTafrikaSiuamravturistsmaspinZlobs. 
saqarTvelosunikalurigeografiulimdebareoba 
da RvinisunikalurijiSebisarsebobaqveyanaSiR-
vinisturizmisganviTarebisTvisSesaniSnavsafuZ-
velsqmnis, TumcaSeiZlebaiTqvas, rom saqarT-
veloSimsgavsisaxisturizmifexsmxolodaxlaid-
gams.

saqarTveloSi Rvinis turizmi mzard seg-
ments warmoadgens, moTxovnis diversifikaci-
is uzarmazari SesaZleblobebiT. amas Tavisi 
xelSemwyobi faqtorebi gaaCnia. saqarTvelos 
SeuZlia, sasikeTod gamoiyenos yurZnis uni-
kaluri jiSebis saxiT arsebuli resursi.ro-
gorccnobilia, msoflioSicnobili 2000 jiSidan 
550 qarTulia.aseve, mniSvnelovania, imisgaT-
valiswinebac, rom saqarTveloSiqvevrisRvinoi-
sevinarCunebswamyvanpozicias, iuneskomkiqar-
Tuliqvevri da Rvinisdamzadebiswesiaramateri-
aluriZeglebisnusxaSiSeitana. Rvinisturizmi-
yurZnisdakrefis, dawurvis, Rvinisdayenebisa 
da daWaSnikebisprocesisgarda, moicavseklesia-
monastrebisdaTvalierebas, qarTulisufris-
gacnobas, dagemovnebas, zogadad, qarTulikul-
turispopularizacias. 

Jurnali „forbsi“ qarTul Rvinoebs 9 sauke-
Teso alkoholur nawarms Soris asaxelebs, 
romelTasmacamerikelebma 2016welsaucilebla-
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dundadaiwyon.alisfaringi, niu-iorkelimwer-
ali da Rvinisavtoritetulieqsperti,yuradRe
bassaqarTveloSinaturaluriRviniswarmoebisu
nikalurweszeamaxvilebs da ambobs, rom „am we
siTqarTvelebi„Rvinosuwyvetad,albaT, 8 aTa-
siwlismanZilzeamzadebdnen da dResacaris-
saqarTveloSimcire, magramZalianZlierijgufi, 
romelicmodernizebismiuxedavad, warmoebis-
procesSimanipulirebasZalianmciredoziTuS-
vebs da tradiciebiserTgulirCeba“.

RvinisturizmisganviTarebasaqarTvelosre-
gionebisTvisdasaqmebis da siRaribisdaZlevis-
saukeTesoSesaZleblobaa. ampoziciasiziarebsx-
elisufleba da rogorcturizmisdepartamenti-
acxadebs, RvinisturizmimaTTviserT-erTprior-
itetadiqca. aqveundaaRvniSnoT, rom turizmis 
am saxeobisTvisxelSemwyobifaqtoriaRviniseqs-
portiszrda da qarTuliRvinispopularizacia.
RviniserovnulisaagentosmonacemebiT, 2016 wl-
ispirvelnaxevarSisaqarTvelodanmsoflios 40 
qveyanaSieqsportirebulia 19,8 mlnboTli (0,75 
l) Rvino, rac 44%-iTaRematebagasuliwlisan-
alogiurmonacemebs. saangariSoperiodSieqs-
portirebulia 46,6 mlnaSSdolarisRirebuleb-
isRvino, rac 18%-iTmetiagasuliwlisamavepe-
riodismaCvenebelze. saangariSoperiodisTvise-
qsportismatebaaRsaniSnaviarogorcevrokavS-
irisqveynebis, iseCineTisa da sxvatradiciuli-
bazrebismimarTulebiT. 6 TvismonacemebiT, 
CineTma me-4 adgilidan me-3 adgilzegadainacv-
laiseTitradiciulibazrebisSemdeg, rogori-
caaruseTi da ukraina. eqsportioriqveynebi-
spirvelixuTeuliasegamoiyureba: ruseTi - 10 
198 085 boTli; ukraina -2 286 977 boTli; CineTi 
- 1 884 665 boTli; yazaxeTi- 1 764 286 boTli; 
poloneTi -1 070 454 boTli. adgilwarmoSobis-
dasaxelebisRvinoebidanyvelazedidiraodeno-
biTeqsportirebulia „qinZmarauli“ – 2 626 364 
boTli, „mukuzani“ – 1 006 732 boTli, „winanda-
li“ – 830 149 boTli, „axaSeni“ – 426 899 boTli, 
„xvanWkara“ – 132 033 boTli. Sesabamisad, yve-
laesdasaxelebulibrendizogadadqarTuliRvin-
isgazrdilireklamaa, racxelsuwyobsucxoeleb-
isdainteresebassaqarTveloTi da iqRvinistur-
izmisganviTarebiT.  

turizmiswilisaqarTvelosekonomikaSi 7 
procentzemetia dawlidanwlamdeizrdebasas-
tumroebisa da restornebissaqonelbrunva.
dargisganviTarebaSimniSvnelovaniroliSeuZli-
aiTamaSosRvinisturizmma, romlisperspeqtiva-
didiundaiyossaqarTvelosRvinoebissimravlis, 
reliefisTaviseburebis, kerZebisa da folk-
lorulimravalferovnebisgamo. 

rasargeblismotanaSeuZliaRvinisturizms 
da raaferxebsmisganviTarebas? fermerimalxaz-
jayeliorganulmevenaxeoba-meRvineobasmisdevs-
garekaxeTissofelxaSmSi, sadacdaaxloebiT 5,5 

heqtarzesaferavisvenaxiaqvsgaSenebuli. xaSmis-
saferavi, romelsacxalxma`devissisxli~Searqva, 
saukuTesodiTvleba. Sesabamisad, gasakviriara-
ris, rom „jayelebisRvinoebis“ wliurisaqonel-
brunva40 aTaslarsaRwevs, TumcaTavadmalxaz-
jayeliimedovnebs, rom RvinisturizmSiCabmiT-
SemosavliskidevufrometadgazrdasSeZlebs.

saqarTveloSimoqmedituroperatorebidain-
teresebulturistebsukvesTavazobenRvinis-
turebsrogorczvrebsa da marnebSi, asevekvebi-
sobieqtebSi. dResRvinisturebiZiriTadadima-
rTebatradiciulimevenaxeobisregionebSi,sada
cturistebssaSualebaeZlevaT,ewvionRvinismsx
vilsa da mcirekompaniebs, glexurmeurneobebs, 
marnebs, venaxebs da monawileobamiiRonrTvelSi, 
gaecnonfolklorsa da adgilobrivtradiciebs.
asevemniSvnelovaniadegustaciisasRvinosTanmx-
olodadgilobrivikerZebisSexameba, iseve,rogo
rcmniSvnelovaniatipiuriarqiteqturis, Cacmu-
lobisa da RvinisWurWlisSerCeva, Tumcaisicun-
daiTqvas, rom yoveliveesmniSvnelovanxarjebT-
anarisdakavSirebuli, racsoflebSigarkveul-
wiladRvinisturizmisganviTarebasaferxebs.
didsawarmoebsaqvTfuli da arainteresebT-
turizmidanSemosavali. mciremewarmeebsa da 
glexurmeurneobebskiaqvTmcireSemosavali da 
veraxerxebenmarnebiskeTilmowyobas, Sesabamisa-
daRWurvas. damatebiTsaWiroainfrastruqtura, 
maranTanmisasvleligza, komfortulisveli-
wertilebi, racseriozulxarjebsmoiTxovs.

Rvinis turizmis ganviTareba imiTacaa mniS-
vnelovani, rom mcire marnebis gadarCenisa da, 
Sesabamisad, qarTuli Rvinoebis mravalfer-
ovnebis SenarCunebis karg saSualebas iZleva. 
amasTan, rogorc turistuli kompaniebi acx-
adeben, Rvinis turebze moTxovna ganuxrelad 
izrdeba. saqarTveloSi Camosuli turistebis 
100% Tu ara, 80% mainc iTxovs Rvinoebis gas-
injvas. 

Tumca usaxsroba ar aris erTaderTi mizezi 
imisa, rom Rvinis turizmi saqarTveloSi ise 
swrafad ver viTardeba, risi SesaZleblobebic 
arsebobs. ekoturizmis ganviTarebis centris 
gancxadebiT, mniSvnelovani problemaa gidebis 
dabali kvalifikacia:„TvalSisacemia gidebis ga-
naTlebisa da sertificirebis problema. yvelas 
SeuZlia iyos gidi, aranairi damadasturebeli 
mowmoba mas ar sWirdeba. zogi gadamzadebulia, 
zogi - ara. es problema mZafrad dgas Rvinis 
turizmSi, romelic axla ikidebs fexs da cod-
na am mimarTulebiT aris Zalian dabali. arada, 
sxva gidebTan SedarebiT, Rvinis turizmSi meti 
codnaa saWiro. gidi kargad unda flobdes spe-
cialur terminologias... marTalia, nabijebi 
idgmeba, mkvidrdeba garkveuli standartebi, ma-
gram araferi gamova, Tu Tavad ar izrunes Rvin-
is kompaniebma sakuTar gidebsa da maT momzade-
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baze“.
am mxriv warmatebulia aWaraSi gidebis 

gadamzadeba maRalmTiani aWaris turistuli 
marSrutebisTvis. wels gidebis codnis gaR-
rmaveba qedis Rvinis turistuli marSru-
tis mimarTulebiT moxda. aWaris turistuli 
produqtebis saagentom regionSi moqmedi 10 
ucxo da qarTulenovani gidi ucxoel turis-
tebSi popularuli marSrutis mimarTulebiT 
gadaamzada.Teoriuli swavlebis garda tre-
ningebis farglebSi gidebisTvis Rvinis marSru-
tis mimarTulebiT infoturebi moewyo. isini 
marSrutze arsebul Rvinis marnebs, saojaxo 
saxlebsa da istoriul-kulturul Zeglebs 
gaecnen. adgilze daagemovnes saojaxo marneb-
Si damzadebuli Rvino da tradiciuli kerZebi. 
rac Seexeba Teoriul treningebs, maT aWaraSi 
cnobili meRvinis, someliesa da istorikosis-
gan Rvinis istoriis, degustaciis wesebisa da 
teqnologiuri momzadebis, aseve, eqskursiamZ-
Rolobisas problematuri sakiTxebis mogvare-
bis Sesaxeb miiRes informacia.aWaraSi qedis 
Rvinis marSruti gansakuTrebiT sainteresoa 
turistebisTvis, romlebsac regionSi tradici-
uli kerZebis dagemovneba da mxolod aWarisT-
vis damaxasiaTebeli Rvinis saxeobebis aRmoCena 
surs. qedis „Cxaveri“ da „colikauri“ gansa-
kuTrebuli aromatiT gamoirCeva da turistebSi 
popularobiT sargeblobs.

mniSvnelovania, rom seqtembris dasawyis-
Si, pirvelad saqarTveloSi, Rvinis turizmis 
globaluri konferencia gaimarTa. gaeros tu-
rizmis msoflio organizaciis RonisZieba 2016 
wlis 7-9 seqtembers kaxeTSi Catarda. gadawy-
vetileba oficialurad londonSi gamarTul 
saerTaSoriso gamofenaze gaxda cnobili, sadac 
msoflio turizmis organizaciis generalurma 
mdivanma taleb rifaim, proeqtis prezentacia 
gamarTa. taleb rafais gancxadebiT, Rvinis tu-
rizmi warmoadgens mzardi segments, moTxovnis 
diversifikaciis udidesi SesaZleblobebiT. 
saqarTvelos SemTxvevaSi es potenciali kargad 
cnobilia da sasixaruloa, rom saqarTveloSi 
pirvelad gaimarTa Rvinis turizmis msoflio 
konferencia. am konferenciis Sesaxeb gancx-
adeba londonis turistul gamofenaze gakeTda, 
radgan es aris Zalian mniSvnelovani turistuli 
gamofena. es konferencia Zalian mniSvnelovania 
saqarTvelosTvis, romelic didi albaTobiT 
Rvinis samSoblod aris miCneuli. es aris qveya-
na aTaswlovani tradiciebiT, sadac SesaniSnavi 
Rvino mzaddeba.

gaeros turizmis msoflio organizacia mi-
iCnevs, rom sxvadasxva kulturis da cxovrebis 
stilis gasacnobad samzareulo da Rvino mTa-
vari komponentebia, romelic mogzaurebs sxva-
dasxva qveynis monaxulebis stimuls aZlevs da 

motivacias uzrdis. 
meRvineebi didi enTuziazmiT xvdebian Rvin-

is turizmis ganviTarebas, Tumca aris nawili, 
romlebsac es saqme sruliad ar ainteresebs. 
ra Tqma unda, esec bunebrivia, radgan yvela 
ver dakavdeba am ideis sisruleSi moyvaniT... 
am droisTvis, Rvinis turizmis TvalsazrisiT, 
Zalian kargi mdgomareobaa kaxeTSi. aseve qar-
Tlis ramdenime raionSi TvalsaCinoa mcire da 
didi marnebis aqtiuroba.saqstatis monaceme-
biT, daintereseba wamovida imereTis, samegre-
los, guriis da aWaris mcire marnebidanac.

jer kidev ramdenime wlis win, rodesac Cvens 
qveyanaSi ucxoelebi - Rvinis specialistebi Tu 
rigiTi damsveneblebi - Camodiodnen da rode-
sac maTTvis qarTvel maspinZlebs Rvinis gasinj-
va da marnebis Cveneba undodaT, mxolod kaxeTSi 
dahyavdaT, radgan saqarTvelos sxva kuTxeebSi 
da pirvel yovlisa dasavleT saqarTveloSi, ar 
arsebobda marnebi da zogadad, iseTi adgilebi, 
sadac stumrebs saTanado momsaxurebas SesTa-
vazebdnen.dResdReobiT am kuTxiT situacia sa-
grZnoblad gamosworebulia da amas Rvinis saa-
gentoSic adastureben. ucxoel stumrebs dRes 
imereTSi, guriasa da mTian aWaraSic gamouCndaT 
maspinZlebi, romlebic Rvinosac gaasinjeben da 
sxva saxis saTanado momsaxurebsac gauweven. 

am droisTvis Rvinis turizms garkveuli Se-
mosavali moaqvs, magram jer adrea saSualo da 
msxvil biznesze laparaki. amitom Rvinis tu-
rizmiT bevri marani unda dakavdes, rac Sesa-
Zlebels gaxdis, rom Rvinis turizmi male did 
industriad iqces. am saqmeSiproblema Zalian 
bevria, yvelaze didi problema ki sazogadoeb-
is skeptikuri damokidebuleba da gauwafaobaa 
Rvinis turizmis mimarTulebiT.aqve imasac vi-
tyviT, rom es tendeciac nel-nela icvleba da 
fermerebi rwmundebian, rom Rvinis turizmi 
SesaZloa mogebis miRebis solidur wyarod iqc-
es. amdenad, dReisaTvis yvelaze did dabrkole-
basmaincbiznesis am segmentisadmi bankebis skep-
ticizmi da undobloba qmnis. soflad Zalian-
garTulebulia kreditis miReba, miT ufro, 
roca saqme startafs exeba.
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