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reziume: ganxilulia agromarketingis formirebis konceptualuri aspeqtebi, 

romlebic dakavSirebulia erovnuli ekonomikis agraruli seqtoris sistemur 

ganviTarebasa da Zlieri ekonomikuri sivrcis SeqmnasTan.  
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Sesavali 

agromarketingis teqnologiuri aspeqtebis analizidan gamomdinare, unda aRiniSnos, 

rom dRemde ar aris gamijnuli am seqtoris Taviseburebebi ekonomikis agrarul seqtorSi. 

prioritetulia is mecnieruli interesi, romelic warmoiSva konkretuli dargisadmi 

Tanamedrove etapze. sabazro principebze morgebuli sasoflo-sameurneo marketingi, 

agromarketingi da agrobiznesis marketingi warmoadgens saxelmwifo politikis realis-

tur prioritets. Tanamedrove periodSi mdgradi ekonomikis sabazro principebis raci-

onaluri formirebis transformaciis mimdinareobis gamo agromarketingis Seswavla unda 

ganxorcieldes kompleqsuri kvlevis gziT. agromarketingis SedarebiT Caketil da 

mouwyobel sferod aRiarebis etapi mecnieruli kvlevis farTo interess iwvevs. 

 
 

ZiriTadi nawili  

agromarketingis ganviTarebis koncefcia udavod daaaxloebs dasavlur standartebsa 

da faseulobebs, ris safuZvelzec agromarketingSi gatarebuli reformebiT SesaZlebeli 

gaxdeba ara marto am dargis sivrcobrivi ganviTareba, aramed erovnul ekonomikaSi 

pozitiuri mdgomareobis damkvidrebac. aqedan gamomdinare, didia interesi agraruli 

seqtoris sistemuri ganviTarebisa da Zlieri ekonomikuri sivrcis Seqmnisa da, radgan 

saqarTvelo tradiciulad agraruli kulturis matarebeli qveyanaa, amitom erovnuli 

ekonomikis ZiriTad prioritetad miCneulia swored agroseqtoris ganviTareba. Tanamed-

rove etapze agrarul seqtorSi arsebuli krizisuli mdgomareobis daZleva erovnuli 

ekonomikis ganmtkicebis erT-erT konceptualur faqtorad moiazreba.  

qveynis realobaSi arsebulma endogenuri faqtorebis mkveTrma negatiurma 

mdgomareobam SezRudul agrobiznessaqmianobas daudo dasabami, ris gamoc miviReT 

agraruli meurneobis Sekvecili kvlavwarmoebis formiT funqcionirebis realuri suraTi. 

aRsaniSnavia, rom mimdinare periodSi agraruli seqtoris gamosajansaReblad gamoikveTa 

mTeli rigi pozitiuri tendenciebi. maT Soris upiroboa saxelmwifos roli agrobiznes-

saqmianobaSi, razec miuTiTebs integraciuli procesebis mzardi dinamika, saerTaSoriso 

finansur da ekonomikur wreebTan TanamSromlobis mxardaWera da sxva pozitiuri etapebis 

ganxorcielebis xelSewyoba qveynis ekonomikis am strategiulad umniSvnelovanes 

seqtorSi.  
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agraruli seqtoris ganviTarebis uaxlesi moTxovnebidan gamomdinare, validuria 

agroseqtoris marketinguli srulyofis strategiis SemuSaveba da Semdgom maTi danergva 

agraruli meurneobebisaTvis konkurentunariani garemofaqtorebis uzrunvelsayofad. 

agromarketingis koncefciis Camoyalibeba Tanmimdevruli procesia. agromarketingi, Tavis 

mxriv, ekonomikis erT-erTi yvelaze specifikuri dargia da unda iTqvas, rom erovnul 

ekonomikaSi aRniSnuli sfero siRrmiseul Seswavlas saWiroebs. agromarketingi yvelaze 

mouwyobeli dargia Tavisi sfecifikidan gamomdinare, rasac amZafrebs TviT dargis 

specifika, sistemis mgrZnobeloba, aRqmadoba, adaptirebuloba da TviTorganizebuloba. igi 

gansxvavebulia marketingis yvela sxva funqciuri sferosagan. udavoa, agromarketingis 

realizebis aucilebloba, romelzec zemoqmedebs ramdenime ZiriTadi makro- da 

mikrogaremofaqtoris arseboba:  

pirveli da yvelaze globaluria politikuri garemofaqtorebis zegavlena, ris 

Sedegadac Cvens qveyanaSi ganxorcielda farTo restruqturizacia;  

meore da erT-erTi umniSvnelovanesi _ ekonomikuri efeqtianobis maCvenebelTa 

stabilurad dabali done, rasac Tan axlavs resursebis ganawilebis meqanizmebis 

ararseboba da soflis meurneobis sawarmoTa, kompaniaTa araefeqturi poziciebi bazarze; 

mesame _ erovnuli da saerTaSoriso bazrebis gajereba soflis meurneobis 

produqtiT, romlis gasaRebis stimulirebas mudmiv reJimSi ganixilavs da gegmavs 

agromarketingi marketinguli elementebis gamoyenebiT. 

agromarketingi urTulesi sistemaa, romelic mudmiv reJimSi iTxovs marketingul 

analizs, dagegmvas, marTvasa da sistemur regulirebas. igi Tanamedrove etapze mZlavri 

gamowvevebis winaSe dgas, magram droTa ganmavlobaSi es dargi cxovrebis donis realuri 

zrdis lokomotivad unda iqces da agromarketinguli sistemis ZiriTadi elementebis 

formirebiT agraruli seqtoris procesis kompleqsuri marTva ganmsazRvreli faqtori 

gaxdeba erovnuli ekonomikis ganviTarebisaTvis. agromarketinguli procesi agrarul 

seqtorze orientirebuli politikiT ganisazRvreba. agrarul seqtorze mibmuli 

politikiT warmodgenil da SemuSavebul unda iqnes masze morgebuli agromarketinguli 

procesi, romelic am dargis efeqtianobasa da saboloo miznebis miRwevas Seuwyobs xels. 

agromarketinguli procesis mizania produqtze mosaxleobis mzardi moTxovnilebebis 

maqsimaluri dakmayofileba marketinguli SeTavazebebis gziT (MARKETING OFFER), rac 

bazrisaTvis produqtis, momsaxurebisa da STabeWdilebebis kombinaciiT xorcieldeba.  

unda aRiniSnos, rom agromarketingi, erTi mxriv, warmoadgens SemoqmedebiT, 

mizanmimarTul saqmianobas, romelic ganaxorcielebs soflis meurneobis, 

gadamamuSavebeli mrewvelobis agrosaqmianobis marTvasa da dagegmvas, xolo, meore mxriv, 

uzrunvelyofs momxmareblis moTxovnilebebis dakmayofilebas soflis meurneobis 

produqtsa da momsaxurebaze gacvliTi urTierTobebis gamoyenebiT. amavdroulad, 

agromarketingi ganWvrets, marTavs da akmayofilebs organizaciebis moTxovnilebas 

produqtsa da momsaxurebaze. agromarketingi agraruli bazris saqmianobis marTvis 

sistemaa, romelic aregulirebs bazarze arsebul procesebs da ikvlevs bazris dinamikas. 

agromarketingi sTavazobs Sesabamis meqanizmebs bazris sxvadasxva subieqts 

urTierTxelsayreli gacvlisaTvis. igi dainteresebulia da qmnis yvela pirobas 

momxmarebelTa moTxovnilebis gamosavlenad da maT dasakmayofileblad. agromarketingi 

Tavisi marTvis meqanizmebiT xels uwyobs agromeurneobisaTvis bazris ganviTarebis 

prognozirebasa da Sesabamisi dinamikis gakontrolebas kompaniisaTvis, moTxovnis 

formirebas, bazarze warmodgenili produqtisa da maTi ganawilebis stimulirebis 

meTodebis SemuSavebas.  

agromarketingis erT-erTi ZiriTadi Tavisebureba gamoixateba sasoflo-sameurneo 

saqmianobis specifikuri xasiaTiT. aRsaniSnavia, rom dargis warmateba metwilad 

damokidebulia agroklimatur pirobebze. agrokulturebis warmoeba ki _ warmoebis mTavar 

saganze _ niadagze, mis xarisxsa da gamoyenebis intensiurobaze. niSandoblivia is faqtic, 
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rom soflis meurneobis dargis ganviTarebas erovnul ekonomikaSi udidesi potenciali 

aqvs, rasac ganapirobebs TiToeul regionSi arsebuli sxvadasxva kategoriis miwis didi 

masivebi, xelsayreli agroklimaturi pirobebi da nayofieri niadagi. zemoaRniSnuli 

specifikuri Taviseburebebis gaTvaliswinebiT saWiroa agromarketinguli kompleqsis 

SemuSaveba da marTvis efeqtianobis gansazRvra. agromarketingis marTvis efeqtianoba, 

Tavis mxriv, mTlianad damokidebulia marketingul analizze, dagegmvis zust 

organizebaze da miRweuli Sedegebis saboloo monitoringze. 

agromarketingis Semdegi Taviseburebaa warmoebisa da samuSaos Sesrulebis periodis 

SesaZlo SeuTavsebloba. magaliTad, memcenareobaSi produqcias Rebuloben erT-orjer 

weliwadSi, xolo samuSao periodi moicavs mTel weliwads. amitomac marketingis 

specialistebi kargad unda icnobdnen dargis specifikas, momxmarebelTa moTxovnebs; maT 

mudmiv reJimSi unda SeeZloT am moTxovnebis Sesabamisad sabazro koniunqturis 

prognozireba, radgan saboloo jamSi, swored amazea damokidebuli agraruli seqtorisa 

da agromarketingis dreifis daZlevis meqanizmebis SemuSaveba. 

agromarketingSi mniSvnelovani adgili uWiravs warmoebisa da produqtis miRebis 

sezonurobas. amitomac gaTvaliswinebuli unda iqnes marketinguli procesis Seqmnis 

specifika, romelic sabazro sivrcis SeswavliTa da momxmareblis umaRlesi faseulobis 

Camoyalibebis gziT miiRweva. 

agromarketingis Zireul TaviseburebaTa Soris erT-erTi mniSvnelovania meurneobebis 

organizaciuli formebis mravalferovneba. 

agromarketingis specifikuri xasiaTi Cans im realobaSic, rac mcire biznessa da 

agrobiznesSia gamoxatuli araprofesionalebis xelmZRvanelobis pirobebSi; dabolos, 

agromarketingis konceptualur Taviseburebas warmoadgens agreTve cvalebad garemoSi 

arsebuli ekonomikuri procesebisa da bunebrivi garemo Zalebis integrireba 

agromarketingul da agrobiznesis saqmianobaSi, rodesac iqmneba axali tendenciebi 

marketinguli qmedebebisaTvis. 

yovelive zemoTqmulidan SeiZleba davaskvnaT, rom agromarketingis marTvis procesSi 

marketinguli strategiis warmatebuli ganxorcielebiT SesaZlebelia agromarketingis 

realuri SesaZleblobebisa da arsebuli potencialis Sefaseba. marketinguli strategiis 

struqturuli mimzidveloba orientirebulia marketinguli kompleqsis efeqtur sinTezze. 

saukeTeso marketinguli strategiisa da kompleqsis SesamuSaveblad relevanturia 

marketinguli analizis, dagegmvis da kontrolis meqanizmebis implementacia. marketinguli 

SeTavazebebi, agraruli seqtoris sensitiuri bunebis mixedviT, araerTgvarovani, 

araTanabari da cvalebadi tendenciebiT xasiaTdeba. warmoebis, gadamuSavebisa da 

realizaciis procesebSi umaRlesi faseulobis marketinguli programis Sesaqmnelad 

ganxorcielebuli arakoncentrirebuli marketinguli marTva iwvevs saboloo samoqmedo 

gegmebis warumateblobas. aRsaniSnavia, rom sakmaod rTulia sawarmoo gegmis gansazRvris 

etapze momxmarebelTa moTxovnis cvlilebis perspeqtivis Sesaxeb drouli strategiis 

SemuSaveba, vinaidan sasoflo-sameurneo saqonlis warmoeba grZeldeba Tveebisa da zogjer 

wlebis ganmavlobaSi, xolo momxmarebelTa moTxovnebi da interesebi produqtis xarisxsa 

da sxva marketingul maxasiaTeblebze cvalebadia drosa da sivrceSi. 

 

 

daskvna 

amrigad, agromarketingis ganviTarebis relevanturoba erovnul ekonomikaSi 

SesaZlebelia ganxorcieldes mTeli rigi prioritetebis dasaxviT. 

 produqciis identurobis gamo sasoflo-sameurneo saqonlis bazari xasiaTdeba mkacri 

konkurenciiT, ris gamoc gacnobierebuli marketinguli strategiis SemuSavebis Semdeg, 

Cveni azriT, warmatebulad SeiZleba CaiTvalos mxolod is kompaniebi, romlebic 

SeimuSaveben koncentrirebul marketingul (niSis marketingi) strategias, vinaidan 
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miznobrivi segmentis SerCevisas kompaniebisaTvis sawyis etapze ufro mizanSewonili 

iqneba gamoiyenos bazris dafarvis aRniSnuli strategia da gaimagros poziciebi, 

radgan, maT Sansi eZlevaT SezRuduli resursebiT konkurencia gauwion did 

kompaniebs; 

 agromarketingis seqtoris warmateba (romelmac asaxva unda povos erovnuli ekonomi-

kis aRmavlobis saqmeSi) imiT unda gamoixatos, rom pirvel rigSi daakmayofilos momx-

marebelTa „umarTavi“ moTxovnebi da interesebi yoveldRiuri moxmarebis produqtebze; 

 agromarketingul gadawyvetilebebze mkacrad moqmedebs marketingis makrogaremofaq-

torebi. zemoaRniSnuli bunebrivi garemofaqtoris garda, calkea gamosayofi da 

gasaTvaliswinebeli politikuri garemofaqtoric. agromarketings mudmiv reJimSi unda 

SeeZlos swrafi adaptireba saxelmwifo da biznesis maregulirebel kanonmdeb-

lobasTan, vinaidan ekonomikur prioritetebs gansazRvravs samTavrobo gundisa da 

mzardi sakanonmdeblo bazis akomodacia agromarketingul saqmianobasTan; 

 sakuTrebis formebisa da momxmarebelTa interesebis gaTvaliswinebiT dabali ekono-

mikuri aqtiurobis raionebSi unda moxdes axali gadamamuSavebeli sawarmoebis pozici-

onireba da sasoflo-sameurneo kooperativebis formireba, rasac uzrunvelyofs erTi-

ani marketinguli strategiebis efeqturi gamoyeneba; 

 dargobrivi realobidan gamomdinare, savaldebuloa marketingis rekonkurenciis (moq-

medebis ganaxleba) procesis dagegmva, produqtis konversifikacia, produqtis sinqro-

konkurentulobaze orientacia da kontrolirebadi meqanizmebis SemuSaveba. 
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Resume: The article deals with the formation of agricultural marketing conceptual aspects, which are linked 

to the development of the agrarian sector of national economic and the creation of a strong economic area. 
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Резюме: Рассматриваются концептуальные аспекты формирования агромаркетинга, которые связаны с 

развитием национальной экономики в аграрном секторе и созданием сильного экономического пространства. 
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