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Abstract

In Georgia business development has got a vital importance  for sharp improvement of economic and social background.
The business development will give possibility to increase gross domestic product (GDP). In the GDP growth rate of
Georgia, agriculture has a small (7%) but a vital role. In terms of agriculture specificity, Georgia is a world-renowned region.
In recent years, the winemaking has obtained a special role and importance in the structure of the agriculture. The promotion
of winemaking and the success achieved in export direction have strongly stimulated both  local production and business
development. The state, together with the private sector has implemented  marketing strategies of export markets
development for Georgian wine. The above mentioned strategies have increased awareness of Georgian wine.  Accordingly,
there is a growing demand for Georgian products.
          Together with traditional markets, export products have increased demand for new markets, including Asian countries.
In the first quarter of 2019, Georgia exported 19.4 million bottles (0.75 GEL) in 37 countries of the world, which is more than
10% of the same indicator in 2018. In general, in the first quarter of 2019, revenues from wine, brand, chacha, bottling of
brand and brandy spirits have been increased by 4%, compared to the first  quarter (January-March) of 2018. We need  to pay
more attention to diversification of international markets, attracting financial resources in this sector of economy, as wine is
the most exported product in the country.


